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[bookmark: _Toc529152081]Introduction
The leading institution in the provision of higher education is the Higher Colleges of Technology (HCT) and empowers the contributions of the generations in future shaping in the UAE (Al-Bashir, 2016). The ADWC HCT offers various courses at different levels that are of high quality and work relevant such as Business, Applied Media, Engineering Science and Technology, Health Sciences, education and the computer Information Science. HCT offers various programs that are relevant in the market and programs in Business, Applied Media, Engineering Technology, Education and Sciences on Health (Al-Bashir, 2016). The design for all the programs takes place in consultation with companies and businesses leaders in ensuring that the students gain the relevant skills in market. The paper will focus on the advertising methods used by the UAE higher education ADWC HCT and the measurement of their impacts on the business female student's decision in the purchase of products.

The Background of the Study
The way to effectively use different methods of advertising a product in the 21st century and their impacts on the behaviors of the customers in their decision to purchase products. Social media as a means or method of advertising in many fields plays a vital role in many developed countries as there has been an increase in the digital and social media business. (Ashour & Fatima, 2016). Social media use for trade purposes in the communication of customers and the promotion of new products and services as a result of the connection between advertising and communications. Social media refers to the websites which permit the users to take part in networking socially by content creating and sharing. 
Advertising is mostly associated with the social networks play a vital role in the advertising in UAE HCT as the standard social networks are Snapchat and Instagram. Instagram helps in sharing videos and photos from a smartphone. Everybody who creates an Instagram account has a news feed and a profile which is similar to Twitter and Facebook. Snapchat is used to share videos, photos, drawings and text messages (Ashour & Fatima, 2016). A feature that differentiates Snapchat with other social media platforms is its uniqueness where the messages disappear from the phone of the recipient after several seconds of receiving the signal. This has made it gain its popularity in a short period particularly with young people. 
Promotions and offers is also another way of advertising that the institution uses. The effectiveness of the method is felt as many customers are attracted to the offers and promotions and hence their decision on the purchase of the products. The social media growth and advancement have affected the behavior of individuals in their purchasing of products as it provides a lot of information and individuals can consult other individuals through the platforms before making decisions. The purchasing behavior of the individuals is influenced by unknown people in the social media other than the family members and friends (Ashour & Fatima, 2016). The companies and institutions should utilize the opportunity provided to them to create the visibility and market of its products by use of promotions, word of mouth and advertising. 
[bookmark: _Toc529152082]Purpose of the study
The motivation behind the research is to discover the ways of measuring the effectiveness of strategies and methods that the Abu Dhabi Higher education HCT applies in advertising of its products and how they affect the decision of the students on their product purchase. The institution has endured a considerable measure on this issue bringing about adverse effects on the purchase of the products by the female students in the institution (Kirat, 2006). The motivation for conducting the research is eager to look at the impact of the advertising methods variables on the UAE higher education ADWC HCT business female student's decision on the product purchase.  The ADWC HCT has enhanced its techniques in this field to cater to the management and effectiveness of this issue. Various analysts have realized the impacts of the advertising methods used in ADWC HCT to the female students in their purchase of products. The effect has also been found to affect the institution as the clients stop purchasing the products from the institution. The Higher Technology College’s that leads application of institutions offering higher education as it empowers individuals in their contribution to the UAE future shaping (Kirat, 2006). 
[bookmark: _Toc529152083]Research objective
This study aims at identifying the ways of measuring the effectiveness of the available advertising methods in Abu Dhabi Higher Education HCT such as the use of social media, promotions and offers. The literature will also focus on the impacts of the advertisements in Abu Dhabi Education HCT business female student's to purchase the products (Al-Bashir, 2016). The reason for the research is to identify the effects of the advertisement methods on the female students buying products in the institution. Also, it provides a work readiness program to help the lady who was not able to join the colleges and prepare them for careers in private, public or self-owned companies.
[bookmark: _Toc529152084]Research Question
How the measurement of the advertising methods used by the UAE higher education ADWC HCT and what are their impacts on the business female student's decision on the purchase of the products?
[bookmark: _Toc529152085]Research design and methodology
To meet objectives of the research, descriptive study is relevant will be done where the primary and secondary data collection will take place. The descriptive analysis serves a purpose of accurately and systematically describing the characteristics and the facts of a given situation and document it (Saa, 2016). Also the analyzation of the relationship between the selected variables. The respondents in this research will be chosen randomly for the collection of the primary data. The quantitative method of a survey to be utilized is the quota sampling or convenience sampling as a result of time frame limitation and distribution tool that is online. The primary motivation for conducting the study using the quantitative method is the research by Saa On a similar topic. The collection of secondary data will take place from the available journals, web search, and literature that is related. In this study, the primary consideration in selecting this mythology is the nature and effectiveness of the hypothesis need testing for the impact of Social media on the higher education ADWC HCT business female student's decision the product purchase (Saa, 2016).  
[bookmark: _Toc529152086]Research limitations.
Various limitations are probable to incorporation into the study. Among the main barriers are; the size of the respondents may fail to be satisfying and efficient as some students may fail to answer all the survey questions or even write false answers and hence making the survey findings not much reliable (Al-Bashir, 2016).  The use of survey alone may fail to produce reliable conclusions and therefore the use of a mixed survey method can be utilized to ensure the gathering of both the subjective and the objective responses. The generalization of the findings may be as a result of the context of study being in the UAE height education HCT ADWC female business student's background.
[bookmark: _Toc529152087]Research Time Schedules
Concerning the timeline of the study, it is vital that the research is conducted at a stipulated timeline/ timeframe. The paper will take a maximum of eight weeks. And the schedule is as follows in the table.
	WEEK 1
	Selection of the topic of research and the respondents or population.

	WEEK 2
	Formulation of the research question and study objectives. 

	WEEK 3
	Writing of research methodology and scope of the study. 

	WEEK 4
	Writing research design and limitations of the research.

	WEEK 5
	Collection of literature and summarizing them.

	WEEK 6
	Data collection in the field.

	WEEK 7
	Analyzing the data collected both primary and secondary.

	WEEK 8
	Writing the findings of the research project. 



[bookmark: _Toc529152088]Conclusion
[bookmark: _Toc529152089]ADWC HCT is an institution that is highly recognized with the provision of high education in business in various programs that are of high standards and work relevant and applicable in Business, Media, Engineering Technologies and Computer Information Sciences. Customers believe the other people in social media before making decisions on the product purchase. The study is therefore relevant as it will help the institution to realize the best methods to apply in the advertisements and also realize and amend errors in their advertising system. 
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